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>uvtoun Mepiypaepn Epyou

mototnTa CWNC.

® ZKOTToG TNG Epsuvac: ZKoToc TNC mapovodc HEAETNCG lval n Slepevivnon TNE TToloTNTAC CWNC O AToud
PEVMATIKEG KAl LVOOKEAETIKEC TTABNOEIC LE ELPACN OTOV TTOVO KAl TN ASITOVPYIKOTNTA ALTWV. [a TN HETPNOoN TNC
TToloTNTAC CWNC Ba XPNOLLOTTIOINBEL TO EpWTNUATOAOYLIO SF-36 TTou TTepA\apBavel 36 BswpnTika aAndnc SNAWOELC,
Ol OTTOLEC CLVOETOULV OKTW LTTO-KAILLAKEG, TTOL N KABE pia armoteAsital aro 2-10 TETOLEC TTPOTAOCELC, KAl 2
ABPOIOTIKEC KAILAKEC DLoIKN/ZwuaTikn Kat MNMvevpatikn/Wuxikn LYELa.
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2UYKpPLlvVovTag TNV LYEIA 6ag TwEA HE TNV LYEIA 6AC Eva XPOVO TTPLV 6ad ASyaTte OTL Twpa sivat ...
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Na KAVETE EVTOVEG CWHATIKEG SpAcTNPLOTNTEC

40% 31% 9% =¥

Na KAVETE HETPLEC CWHATIKEG SPACTNPLOTNTEC

Na GNKWVETE N VA HETAPEPETE OAKOUVAECG HE Pwvia ATTO TO GOUTTEP MAPKET

16% 29% 36% 17% 2%
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Na aveBailveETE APKETOUC OPOPOUC ATTO TIC OKAAEG
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Na TTEPTTaTATE TTEPIGCOTEPO ATTO EVA XIAIOUETPO

Na TeEpTaTaTe ApPKETA TETPAYWVA

Na rTepmatate eva TETPAYWVO
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Na TTAEVECTE N va VTUVEGTE povog/n

9% 8% 36% 42% °%

Na KAveTe NIma acknon yla mepltecotepo aro 30 Asmta
13% 20% 43% 21% 3%
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Na paysipevete

Na kKavete prravio

Na ¢ppovTidete Ta Tadia cag
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MewwoaTte ToV XpOVO TTOU SLAOETATE yia TNV Epyacia N Ti¢ AAAEC AoXOAIEC oAG

Kavate Atyotepa mpaypata armro oca Oa OsAate

S0 17%

Meplopiloate To €160¢ TNG EPYACIAC N TWV AAAWV ACYXOAWWV CAG

XPEIAOTNKE VA KAVETE HEYAAUTEPN TTPOCTIAOELA YId VA EKTEAECETE TNV EpPyAcia N TI¢ AAAEC ACXOAIEC O0ACG
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Mesuwoate Tov XpOovo TTou SladsTate yia TNV gpyacia N TG AAAEC ACXOAIEC OAG

Kavate Atyotepa mpaypata armo oca 6a OsAats
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Moco cuyxva Tov TeAsvuTtalo pnva ... (1/4)

ZUVEXELA MoAv ocuyva I Apketa cuyva MEePIKEC POPEC 2TTavia Mote

4% 7% 1S70 377% 32% 7%

Hoaotav ToAu VeELPLIKN/O0G

| 6% 17%

Alc0avenkate T0o0 acxnpa mou Tirmota Ssv HITopouvos va oag Swost Alyn xapa

4% 16% 1576 267 24%
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Moco cuyxva Tov TeAsvuTtailo pnva ... (2/4)

ZUVEXELA MoAv ocuyva 1 Apketa ouyva MEPIKEG POPEC ZITavia

13%
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8% 23% 23%

“ UNIVERSITY of NICOSIA

20



[Moco cuyxva tov TeAsvtailo pnva ... (3/4)

ZUVEXELA MoAv cuyva | Apketa cuyva MEepPIKEG POPEC ZITavia Mot

15% 6% 3%
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[Moco cuyxva tov TeAsvutailo pnva ... (4/4)

ZUVEXELA MoAv cuyva | Apketa cuyva MEepPIKEG POPEC ZITavia Mot

127 4% 3%

Alo0avenkate OsTIKN/OC Kal OTL EXETE LTTO EAsyX0 THV {WN GAg

10% 1{0)4 157 367
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Tov TeAsuTAIO HNVA TTOCO cuXVA N LYEla cag N N YUXOAOYIKN oaC KATACTAGCH ETTNPEACAV TIG
KOIWWVIKEG c6ag 5paocTtnPlOTNTECG TT.X. ME PIAOUC, CUYYEVEIC K.A.TT.
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Mooo cwoTeEG N AAVOACHEVEG £lval YIA GAG Ol TTAPAKATW KATACTACELG;

EvteAw¢ cwoTto MaAMov cwoto [ Asv yvwpilw MaAAov AaBoc EvteAwcg AaGoc [l Asv amavtw

Elpat uying omwe Kads aAAog 1Tou yvwpilw

4% 12% 37% 25% 4%
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Moco Zwoteg N AaBoc¢ sival yla cag ol TTapaKaTw KATACGTACELS;

EvteAw¢ cwoTto MaAMov cwoto [ Asv yvwpilw MaAAov AaBoc EvteAwcg AaGoc [l Asv amavtw

7% 7% EX8

Map’ oAa Ta TPOoBANHATA VUYELAC TTOU AVTIHETWITICW VILWOW OTL N VYELA HOU Elval APKETA KAAN
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IMR/University of Nicosia™ is a leading intelligence and strategy firm that has been shaping
decision-making across Cyprus and beyond since 2002. With a proven track record in market
research, social insight, and consultancy, we are trusted by governments, financial institutions,
multinational corporations, and public agencies to deliver clarity in moments of complexity and
opportunity. Our expertise spans diverse sectors—from banking and energy to technology,
tourism, and policy—offering each client bespoke strategies grounded in evidence, foresight,
and measurable impact.

What sets us apart is not just the depth of our data or the accuracy of our analysis, but our
ability to act as strategic partners—translating insight into action and ambition into results. With
a firm grasp of evolving markets and policy environments, we empower our clients to unlock

potential, lead with purpose, and build resilient, future-ready organizations in a dynamic global
landscape.

Your strategic partner forward™
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For more information about IMR/University of Nicosia™

please visit our website:

WWW.imr.com.cy
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